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NATIONAL AT&T PARTNERSHIP
MAY 9, 2011 — FEBRUARY 29, 2012

Key Sponsorship Programs:

1. Special Olympics “Donations for You” Program - Online:

Special Olympics “Donations for You” Program — In-store:

Text to Donate:

“Very Special” Holiday Promotion:

“A Very Special Christmas” Ring Tones Promotion:




Designations:
Minimum Guarantee:

Exclusive Partnership:

Special Olympics Agrees to:

Revenue share:

ACTIVATION:

1. ONLINE PROMOTION




Facebook Twitter
e-newsletters

Donations for You Website / Facebook Copy:

Online Donations for You Twitter Copy:

Online Donations for You E-Newsletter / Newsletter:




“Special Olympics makes a tremendous difference in the lives of thousands of athletes and their
families,” said David Christopher, Chief Marketing Officer, AT&T Mobility and Consumer Markets.
“AT&T is proud to be a sponsor and supporter of Special Olympics’ mission, and with the help of
customers and supporters, we are excited to assist the organization as it transforms communities
with programs that drive acceptance, inclusion and respect.”

AT&T is also deeply committed to enriching and strengthening diverse communities and has a long
history of supporting Special Olympics efforts. By sharing unigue moments with Special Olympics
athletes and teams, while at the same time raising funds for the organization, AT&T is able to
support athletes, their families and communities.

“Thanks to individuals and to unique corporate programs like this new AT&T initiative, we are able
to continue to enrich and advance the lives of athletes and their communities,” said Brady Lum,
President and Chief Operating Officer, Special Olympics.

(Projected launch August 1): This program will support Special Olympics
by utilizing AT&T’s numerous Company Owned Retail locations. By now, Programs should have
indicated that they’d like to opt in to this part of the promotion. AT&T is currently working with
local retailers to determine participation and provide training. SONA will provide additional
support resources for Programs that participate in retail stores.

If local retailers in your state opt-in as well, you will be provided free promotional cards and flyers.
The back of the card and the flyer will have a bar code specific to your state Program for tracking
purposes. These cards or flyers can be handed out to consumers to bring into the local AT&T
Company Owned Retail store. The consumer will present the card to the store representative who
will scan the bar code and this will result in a $40 donation for each eligible product purchased.
The flyer can also be uploaded on your State Program website or attached in an email.

Program In-Store Promotion
Time line May 2011: Submit promotional card request to AT&T
September 2011: Launch Program
September 2011-December 2011: Promote program
Donation S40 for products purchased in the AT&T Company Owned Retail locations

Eligible products *:

e U-Verse —any new U-verse service purchase, regardless of package.

e AT&T | DirecTV — any new AT&T | DirecTV service purchase, regardless of
package.

e U-Verse High Speed Internet

e High Speed Internet

e U-Verse voice service

e Local Phone Service — plain old telephone service (adding new features (e.g.
voice mail, call waiting, three way calling, etc.) will not create a new donation;
nor will the purchase of Lifeline be considered for a Donation);

e Post-paid wireless — any new wireless service activation (requires a contract).

e Pre-paid wireless/GoPhone.

e Adding new wireless line

e Contract renewal for wireless services (2 year minimum with handset, and
signed terms of use); excludes accessory purchase (e.g. blue tooth, phone
charger, etc).




3. TEXT-TO-DONATE

Contacts




